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objectives

audience

Demonstrate modern design tools and program management tools
Incorporate Email and Omni Channel Strategies

Create Design Foward Collaboration and Ideation Development
Link to more effective Omni Channel Cross Platform Resources

Gather and tag content to maximize Analytics, Tracking, Audience Building
Retargeting Facebook / Google Tag / Amazon

Personalize, develop agency and proactive messaging and thoughtful audience segmentation tools

Designers, Content Creators, Writers, QA and Program Management Testing Managers
Tools demonstrated are easy to use, low code and can be set up with very little to no cost
Serving and deployment are secure and fully compliant with PCl rules and regulations

Automation and Localization Strategies are critical for Scaling and Globalization Management



tools

Webflow
A low code comping and publishing environment that assists with Vanilla / CSS / JS - not used in email. Source Set
High Retina Image Scaling - Web Page, Tablet, Mobile, and Commerce Friendly SSL published URLs

Udesly Converter
Will automatically convert clean code design to Native / Git managed Endpoint and Continuous Integration

Netlify

Watchful Repository management and code tool

Real Time Deployment / Scaling

Personalization / SSL hosting

Globalization Endpoints and APl integration management

Zapier / Integromat APl Webhook Managers
Event based triggers that can push analytics, forms and data transfers to APl managed endpoints
Real Time transaction based events: Location, Analytics, Tracking, Transaction, Forms

Mailchimp Inliner
Inline Static CSS
Can be used in Salesforce Marketing Cloud, or other like IEP

ISSUES TOOLS RESOLVE:

Demandware / Commerce Marketing Cloud Hosted images are often lo res and rasterize to lowest pixel available
Email load that needs to pull from Salesforce Servers are often slow

Emails that are global cannot be scaled or trigger utilizing location/personalization tags and events

Secure SSL enables e commerce checkout endpoint triggered by email / marketing campaign

Real Time syncing and password retrieval to (absent) CRM and Marketing endpoint that is FTP/Chron synced

Omni Channel Evergreen Media/Asset Management for non Salesforce Jump Campaigns and Segmentation Drivers



webflow

Webflow
Use static block level elements
Set Max Width 650 pixels

Use Vanilla Media Breaks to make email mobile responsive
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webflow

Webflow
Set rows and Mobile Views with responsive Ul styles
Responsive styles must be CSS

Email will not accept JS
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Guarantee a good skin day with these beauty essentials
formulated for naturally flawless-looking skin.
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formulated for naturally flawless-
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export code

Export
Export CSS/JS/HTML

You will need to strip out head / JS

Export Code

HTML

ading">SURE, YOU <br>&gquot;WOKE UP LIKE THIS&quot;</hl>
START-Skin-Renewal k" paragraph">Guarantee a good skin

abetharde / A utm ampaign

7w.elizabetharden.co

br
paragraph right">0ur Pure Finish Mineral Tinted Moisturizer SP
ww.elizabetharden.com/pure-finish-mineral-tinted-moist

@ Exports don't include native form functionality.

Host with Webflow to take full advantage of our CMS, Ecommerce, forms, and search features.

Cancel 4 Download ZIP



utm ta g g i N g Set up Campaign and Omni Channel Tracking

Content and Pixel Tracking is set up
Set up Content and User Journeys from Email, Call to Action, Landing and Jump Pages

SSL hosted endpoints and Personalization integrations to CRM and ID tagging set up

© Googe i | Demons oo utm tags are added in Webflow / CDN

Demos & Tools

Campaign URL Builder event containers are set up in Google Tag Manager

Campaign URL Builder

v Social Campaigns and Targeted ads are linked to UTM

Enter the website URL and campaign information | n Fa ce boo k B us| ness M ana g er

Fill ut the required fields (marked with *)in the form below, and once complete the full campaign URL will be:
g .

* Website URL
o5 hetps:/awexsmple. con )
* Campaign Source
(e seogte. nevsletter
* Campaign Medium
tarketing medium: (eg. pe., bamner . esatl
* Campaign Name

s spring_sale

Campaign Term

Resources Campaign Content

‘more, check out the finks in the related resources section below.

CampaignSource  Required.
uta_source. Use uta_source to identify asearch engine, newsletter name, or other source.

Example: google

Campaign Medium  Required.
uta_sediva Use uta_sediua o dentify a medium such as email or cost-per- lick.

Example: cpe

Campaign Name

uta_caspaign product
Campaign Term Used for paid search. Use uta_ter. to note the keywords for this ad.
uta_tern Exomple: runningsshoes

- ads. Use utn_content
Y inks that point to the same URL.

les: Logolink or textlink

Related resources




i m a g e Cd N Source Set / High Res Image Management

Upload as is images under 2500 MB
Copy URLs that include Evergreen Web, Tablet, Mobile Optimized Publishing.

Can host articles, images, GIFs, Media, API links to live RESTful feeds and webhook management

¢9101a95691167c9986/5ecfco10fag569ded17c9a17_4

i Apps '+ Yourube’ ) Maps = Gmail By Transla

Asset Details

20130310_02.gif unique evergreen url

can be accessed in simultaneous pixel tracked

= 1280 x 1278 m 756.5 kB . )
Omni Channel workflows:

Alt Text Salesforce Campaign can Pixel link via Google

. Tag/UTM parameters in Product Feeds, Social

Campaigns and load once with Email Publish.

https://uploads-ssl.webflow.com/5ecfc910fa956911b-
67c9986/5ecfc910fa9569ded17c¢9a17_20130310_02.gif

Alt Text
Manages, ADA Compliance, and Machine Index,
Category Search, FB and Twitter # Weighting



inline css

Mailchimp Static Email Inliner

Insert Inline CSS into top of static HTML code

Test on Litmus for Responsive CSS based Media Breaks and Email Provider Compliance

Remove <header></header>, any <script></script>

Include all css in <style></style>

Links

Email Inliner https://templates.mailchimp.com/resources/inline-css/

Compliance Chart https://templates.mailchimp.com/resources/email-client-css-support/

@ manchiop / Email Dasign Refarence

CSS Inliner Tool

Some email clies
your CSS writtes
consuming and
email's CSS.

<head> and <style> tags from

in your markup. We know that »

ve bullt this conversion tool matically inline your

Just paste your email's HTML below, dlick Convert, and you'll get a more email-friendly
version that's ready to send. If your email's CSS includes media queries for responsive
styling, don't worry - the Inliner tool will leave those rule sets alone.

i HTML here to convert

@rotnimw /€t Desion Retronce

CSS Inliner Tool

styling, don't worry - the inliner tool willleave those rule sets alone.

utm ¥ _ Nobakeup
Makeup_ X " target="_blank” I
<a href="htipsy//wwnw.elizabtharden.comterms.htmI?
™ NoMakeup
up_| X - targat="_blank" I<a
“ntips/www.elizabstharden.com/privacy-and-polcy.ntmi?
"y ) NoMakeup

* target="_blank"

Success! Below is your code with all of your CSS inlined for proper rendering in
email clients.

text-decoration: none;
}

.body {

display: -webkit-box;
display: -webkit-flex;
display: -ms-flexbox;
display:
-webkit-box-orient: vertical;
-webkit-box-direction: normal;
-webkit-flex-direction: column;
-ms-flex-direction: column;
flex-direction: column;

copy
Use in Salesforce (or other Marketing, CRM workflow)

UTM / Compliance / ADA tagging travel with image,
styled static html content



| i n ks Webflow

Export Static CSS / HTML
Remove head

Add CSS inline style tags
Convert in Mailchimp Inliner

Test using Testing Tools ie:
Litmus
Taxi for Emails

Publish to your IEP:

Salesforce Marketing Cloud

Adobe Experience Marketing Cloud
Mailchimp

Braze

Constant Contact

Links
Webflow https://webflow.com/
Litmus https://www.litmus.com/

Taxi for Emails (Salesforce integration) https://taxiforemail.com/blog/salesforce-marketing-cloud-sfmc-exact-tar-
get-wysiwyg/

Email Inliner https://templates.mailchimp.com/resources/inline-css/
Compliance Chart https://templates.mailchimp.com/resources/email-client-css-support/

UTM Parameter Content Management https://ga-dev-tools.appspot.com/campaign-url-builder/



tracking

Set up Analytics

Set up Catalog

Link to Google Tag Manager

Link to Google Merchant Account

Link to Amazon Search and Merchant Account

Include Google, FB, Twitter IDs in Globals of Template

Links

Setting up Facebook Business https://business.facebook.com/business/help/
Google Merchant Account https://www.google.com/intl/en_us/retail/get-started/
Google Tag Manager https://support.google.com/tagmanager/

Amazon Merchant Account https://sellercentral.amazon.com/

webflow  Dssneosrs

ElizabetnEmal e e [EEEE
0

Connect to Tracking 2 Search Engine Optimization

Select the Facebook pixel, Facebook SDK or other events data source you wiant fo use to track which items people are interacting with on your website:

or app. Learn More

Indexing

Q

Data Source Ovned by Status

Pixel ® Tracking inventory events ©
D: L d: 5 hours ago

—
Prel D

Yoonsun Lee's Pixel  Tracking inventory events @

G i L

Pixel ID. oonsunLee Last received: 11 days ago

Sitemap

Google Site Verification

Googa o Vericaton

e Lo Gathos Compary

ERENCN I |



analytics

Google Dashboard

Create a container and link to UTM Campaign

Links

Setting up Facebook Business https://business.facebook.com/business/help/
Google Merchant Account https://www.google.com/intl/en_us/retail/get-started/
Google Tag Manager https://support.google.com/tagmanager/

Amazon Merchant Account https://sellercentral.amazon.com/

X Choose tag type
Featured
' Google Analytics: Universal Analytics
o0 Google Marketing Platform
A Google Ads Conversion Tracking
Google Ads
A Google Ads Remarketing
Google Ads.
° Floodlight Counter
Google Marketing Platform
o Floodlight Sales
Google Marketing Platform
e Conversion Linker
Google
Custom
! Custom Image
Custom Image Tag
More
. Adobe Analytics
A Adobe
. AT Internet
A AT Internet
B Burt
Burt
. Chartbeat
C Chartbeat
Clicky
Clicky

BETA

BETA



webhooks

Link tracked events to APl hooks in Webflow/CRM/CMS
Create Live syncing using Zapier, Integromat, Automation

Update PIM / Customer Tagging / Forms with real time user management

Links

Zapier https://zapier.com/
Integromat https://www.integromat.com/en/

Weblow API https://developers.webflow.com/

New Share a copy of your Zap with anyone. Learn More. New: Share a copy of your Zap with anyone. Lear More.
<3¢ 7 Create customer in Shopify when new event in Klaviyo SHARE <3¢ / Name your zap
O i ° ® B g
1. New Event in Klaviyo i i 1. New Element in Library in Adobe Creative Cloud Libraries
(1)
' Choose App & Event ° (] * Choose App & Event
' Choose Account ° °
Choose Account
A FindData °
a Sign in to Adobe Creative Cloud Libraries
“g2 We found an event!
" This event was found in your = Klaviyo Site ID ME79p8  account. Learn 1 data. & Adobe Creative Cloud Libraries Is a secure partner with : our credentials are encrypted & can be removed
A Brents . TO CONTINUE, FINISH REQUIRED FIELDS
Search.
|
event properties: +
List: Survey Form List i

Sevent id: 1588123646
uuld: 954c1300-896811¢2-8001-372220041992
event name: Subscribed to List
BBIREIFEDS 2002910122720 0002
i .

updated: 2020.04-29T01:27:26.0002

Color Avoidance:

slongitude: -73.3983

Semail: yoonsunlee150@gmail.com Share Feedback

2. Find or Create Contact in Salesforce (Legacy)

object: person
Slatitude: 41,1003

saddresst:
saddress2:
stirte
CONTINUE
1
+
2. Create Customer in Shopify
|
+

Share Feedback

SHARE

# © © 0



CO nt| NUous Git managed Asset Management and Source Control
i nteg rati O n/ AGILE / Project Management
identity

Trello / Project Management

Repository to Real Time Live Deployment

Functions and Automatic Scaling

Export Fonts/Media/Static Code from Webflow, use in Source Control AGILE product development lifecycles

Include Vanilla Templates in E Commerce, CRM, CMS, Blogging, Newsletter, Email Campaign Management

Netlify

Hosting and Deploy https://www.netlify.com/products/build/
Functions https://www.netlify.com/products/functions/
Forms https://www.netlify.com/products/forms/

Authentication https://docs.netlify.com/visitor-access/identity/#enable-identity-in-the-ui
Token Managed Entitlement / Real Time Moderation

PCI AND HIPAA Compliant

Scalable Role Based Identity with Localization/Globalization Endpoints
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https://eabaseemailb.webflow.io/lights-camera-selfie
https://eabaseemailb.webflow.io/ceramide-essentials
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https://cmaxnews.netlify.app/
https://cmax1224.netlify.app/

Cinemax —

T -

Launch

Rebrand

Audience Development

Asset Management set up and development
Content Curation

Affiliate Approvals and Partnership

Analytics

IEP Compliance / QA Testing

-

i jes Wi Clooney as the
Hit the skies with George
ultimate frequent flier. Watch Now!

WINTER CHILLS WATCH Ny,

FOR TESTING ONLY

9 e Romero's <
Click here to watch movies and more on MAX GO'! B
Nobody does Cinemax like FiOS.
Click here to watch movies and more on MAX GO'! b
Click here to watch movies and more on MAX GO'! b

Click here to watch movies and more on MAX GO'! B




HBO

Launch

Rebrand

Audience Development

Asset Management set up and development
Content Curation

Affiliate Approvals and Partnership

Analytics

IEP Compliance / QA Testing

HBOGO €5 HBO, On Your Computer-

HBO Miniseries

» Click here to watch HBO' series, movies and more on HBO GOl

QN

# How to Make
nsters vs. Aliens It in America™

1t's HBO, On Your Computer:”

Big Love s

» Click here to watch HBO' series, movies and more on HBO GO

https://hboemail.netlify.app/
https://hboemail1224.netlify.app/



